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Message from the Director-General

This book, Unseen Shopping Districts 2017, offers stories and backgrounds behind the productions

of fashionable items, clothing, leather goods, and shoes through accounts of local gurus, from pioneering
generation to young designer generation by selecting two significant commercial districts in Thailand.
These are leather district in Bangkok and indigo district in Sakon Nakhon, which reflect capability of Thai
fashion industry that still maintain Thai identity and local touches.

Leather district in Bangkok is major force in mobilizing the development of Thai fashion industry. Itis
a comprehensive upstream source with variety of materials. It also is part of midstream industry that helps
create SMEs. And in the same time it has created major success at downstream level for the prosperity
of leather goods business in Thailand.

Indigo district in Sakon Nakhon is key source for natural dyed indigo from local plant. Every item has
one of a kind quality with unique identity. They also shared concept concerning environment through
non-chemical production process and the ideology that the new generation upholds to develop and
preserve their local wisdoms in order to create better living standard. This made Sakon Nakhon, “The Land
of Indigo”. I hope that the stories in this book will convince you to be part of those who are passionate and
share the love in Thai local wisdoms.

Mr. Pasu Loharjun
Director-General,
Department of Industrial Promotion




mwowduwammn

insovkuving

NM‘HEILﬁ"]uﬁﬂudﬁﬁl’lﬁdﬁﬂ’]LﬂuLﬂiﬂ\‘iu\‘iVINLL@y@ﬂﬂﬁ‘ﬂﬂuT}E]ﬂﬁ‘y’ﬂ?’)ui’]l,ﬁ“?;l‘]_l\‘ﬂf_l
ﬂ’]?;l']ﬁﬂ’ﬁm@m'ﬂ?_l’]\?\‘ﬂil 1un LZQ’ﬂN’] 789N LmeNamnmmmeumuﬂﬁumimmmm
memum ﬂ’ﬂuN’mEIﬁ“ﬂ’aﬂﬂ’]i%ﬂﬂﬁ@m’lﬂ’)‘i_lﬂﬂﬂﬂ’]ﬁ‘ﬂ'm’]ﬁ‘l,ﬂ‘]:fﬁ]i WVIWIMNH’WH’WH\Mﬁ]QNWLLﬂﬁ‘Tﬂ
Lﬂummnmmmvmmhmﬂ mﬂmumummmmmi mmmmmwmmmmmﬂu
ANHNANNITNUBNTN LLﬂzﬂ’J’]Nﬂ’]Qﬁu’ﬁl'NLV]@IHI@?_I

Tutlsznalne wﬂqﬁmrmﬁmﬂ%\ﬂu%qLLffiIu@ﬁm d@uﬁﬁummm?ﬁLﬂuﬂﬁﬁmmﬁ‘ﬁmﬁlu
Lm“wfmmLa‘@ﬂmwﬂmﬂLﬂwmluﬂi”mﬂwuﬂnﬂmwmumimmumrﬂﬂmmmfawumuummwi
1lsznauding “@mmuﬂﬁmum” umﬂmﬁimﬂmm “ﬂmmumimmqm”
umﬂmﬁiﬂ@w'aﬂum uaz “'ammwmmﬂmmm" mﬂﬂ@ﬁiﬂwmum wATEHARAWAN
\aTaLiednming mumquwﬂmmmummLm@wuqsmmimmnﬂmw
Tunniuinldléanunn




The History of
Thai Leather Goods

Humans have been using leather as clothing such as tops and shoes and also using leather as
parts of daily utensils. Leather has been applied in many fields ranging from warfare to musical
instruments. Humans started to involve in livestock and agricultural plantation that led to how they
have processed leather into various goods. More and more items were created from their creativity,
craftsmanship, and technological advancement.

In Thailand, leather has been used since long time ago. It has been developed through local
wisdoms and continuously improved capability to produce all sorts of leather goods. These include
upstream industry like livestock, midstream industry like tannery, and downstream industry like
leather goods production and distribution. This full cycle of leather industry in Thailand has been
very capable and still has more rooms to grow in the future.
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The Legend of Thai Leather Goods

Thailand’s leather goods business started around 40 years ago
when Thai producers supplied and exported their products to Singapore
and other neighboring countries. Later, it was evolved into brands. This
evolution reflects in each brand’s development through each era.
Here are some of Thailand’s outstanding leather goods brands.
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THAILAND’S LEATHER
SHOES PRODUCER

Taywin is certainly one
of casual shoes brands that
people think of when talking
about Thai footwear. Forty
years ago, Taywin began
building reputation with wedge
shoes at their first shop on Siam
Square. Naree Pongtaveevirat,
the second generation owner,
talked about how her parents
Surasak and Nittaya started this
shop in 1977 that Taywin was
well-known from its fine cutting,
special techniques, and quality
leather, which make their shoes
durable and worth their price.
The regular customers are both
Thais and foreigners, especially
those from the Middle East,
Australia, and China who learn
about Taywin through words
of mouth. These customers
choose Taywin’s shoes as one

of Thai souvenir items that they
bring back home. Nowadays,
there are numerous styles
available but Taywin’s original
design sandal is still on shelf
and very popular. Customers
love how it is comfortable and
long-lasting.

Since her young age Naree
has traveled with her parents
to learn about shoes business
in other countries. She had
the opportunity to meet with
Italian designers and surveyed
shoes stores all around Europe.
When her parents handed
business to her. She decided
to have a formal study in
shoes making in the U.K.
to learn about international
standard of the business for her
brand’s future.

Taywin currently produces
leather goods under brand,
Taywin & Podopedist, with
more advanced products from
the originals. However, they still
maintain the same production
standard and skillful shoemakers,
together with the use of modern
technology. The brand also
expands its market to other
provinces with more branches
and increases sales channel
through online platform.

A 118/43 Ladprao Soi 41,
Ladprao Road,
Chankasem sub-district,
Chatuchak district,
Bangkok 10900
. 02939 8667 8
B  www.facebook.com/TaywinShoes
& www.taywinsiam.com
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Jacob is a brand with long
history. It was found in 1939
when World War Il started
by Suthin Thepchatree, who
dropped out of school at
the age of 19 to work in his
father’s clothing business after
the death of his mother. He
and his brother began leather
goods business by selling
simple style briefcase; the
popular item among Japanese
customers who are inthe country
at the time. The business
continued without proper name
for almost 10 years. Then
they decided that a brand
was needed to reassure their
customers. They chose the
name Jacob, which is Biblical
name they have known since

LEGENDARY LEATHER BR

[

AND SINCE WORLD WAR I

they were studying at
Assumption Commercial
College.

Atfirst they imported leather
from U.K. because Thailand
at that time could not produce
quality leather fits for fine
cutting process. Even though
it was a high cost but it
was really worthwhile. This
combined with masterly
artisans, Jacob then has
been able to export their
products to other countries.
Jacob has variety of products
ranging from shoes,belt,
suitcase, gloves, hat and even
leather jacket. The products
have been developed from one
era to another. Rasameewan
Chalawanich, the heir of the

founders, who now is Managing
Director of the brand, explained
that Jacob started with sisters,
people in the family, and today it
is still the same. The family works
towards top quality to make
sure that their products’ quality
meets international standard
and worth its cost. Beside
producing products for their
own brand, Jacob supplies
leather products for other
brands also.

f 78 Bamrung Muang Raod,
Wat Ratbopit sub-district,

Phra Nakorn district,

Bangkok 10200

0 2622 1560 4
www.jacob.co.th
www.facebook.com/sbjacobbag
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A SUSTAINABLE TRANSITION FROM RAGAZZE TO VIERA BY RAGAZZE

It has been more than
three decades that Thais
are familiar with high
quality brand,
Ragazze,whose customers

leather

are those who value genuine
leather and fine cutting.
Ragazze’s attention to
details and meticulous skills
led to their successful move
to be distributor in major
department stores. Sprouting
from the original brand, Viera
by Ragazze (Since 1984),
was formed as the perfect
answer for new customers
under management of Terames
Lertsavetpong, Brand Manager,
who also is second generation
owner. Terames is responsible
in forming brand image that is
relatable to younger generation
with attractive design. Viera by
Ragazze is one of local brand that
has gained success and become
one of Thai brandnames.
A clear brand concept, which is

communicating throughout,
is how their products fulfil
individual lifestyle. Bags,
shoes, and accessories reflect
customer’s needs and are in
harmony with user’s identity.
Core value of Viera by
Ragazze is the neat design,
which comes from designers
from four different age ranges in
order to achieve a well rounded
and diverse perspectives. In
the same time, the brand still
maintains high quality, which
is the heart of Ragazze brand,
together with outstanding
aftersales services from skilled
technicians for satisfaction of
original group of customers. The
brand also has communication
plans to get in touch with new
customers who are looking
for high value leather goods
that pay attention to every little
details. Today, Viera by Ragazze
has stores in leading shopping
malls in Bangkok and other

provinces. They have also
broaden their online sales
channel to be able to contact
directly with their fans, both in
Thailand and abroad.

f Flagship store at Central World,
Patumwan sub-district,

Patumwan district,
Bangkok 10330

L 026131028

B www.facebook.com/
vierabyragazze

(c] vierabyrgz
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Suerpa and Charoenrat Road
Leather Materials Hubs

When small businesses and fashion brands in Bangkok are
looking for leather materials they all go to Suerpa and Charoenrat Road,
where offer comprehensive options. There are various types of
leathers available here, from cow, crocodile, snake and synthetic leather.
They also provide other necessary materials for leather goods like bag’s
handles, zippers, and other components, which complete all
leather goods making process.
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ONE STOP SERVICE SHOP

Thaweesap Leather has
been in business for more than
60 years since grandfather’s
generation. Before fully operated
the business started from
shoemaking and supplying
leather to shoes producers
in Hua Lampong and Suerpa
areas. Now the business is
handed to the third generation of
the family, Solote Chakchaide;j.
Thaweesap Leather’s unique
product is vegetable tanned
leather, which is imported from
Japan and also is passed
tanning process from high
standard local tanneries until
the leather is refined and ready
to be made into goods. The
store also offer custom-made
product of other kinds of
leather goods to fulfill clients’
needs. Not only material
supplier, Thaweesap Leather
also is Original Equipment
Manufacturer (OEM) and also
sells leather works equipment.

As entrepreneur, Solote
believes that leather industry
still has opportunity to expand,
especially now DIY handmade
work is a growing movement in
Thailand. There also are markets
in other countries like Taiwan,
China, Singapore, and Malaysia.
Japan also is a booming market
since they are originally fond of
handmade leather products and
have genuine understanding in
leather works. These comprise
a big expanding market for Thai
leather goods. At the same time,
modern technology also makes
tanning process more precise
and fits with various use.

A 724/17-8 Mungkorn Road,
Pom Prab district,
Pom Prab Sattru Phai
sub-district, Bangkok 10110
022257050 4
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NEW ALTERNATIVE OF
IMPORTED LEATHER
FROM BRAZIL OF SMEs

Huaheng on Chaokamrop
Road in Suerpa area was opened
in 1973 and now currently is
managed by the second generation
owner; Boonsak Chongcheevivat
whotakesleadingroleinimporting
leather from Brazil.
father is one of the first people
who opened shoes business
on this road. Huaheng started
its business by using locally
tanned leather but now their key
product made with imported
leather from Brazil, which began
tenyearsago. The owner travelled
to meet and order from Brazilian
partners directly. The highlights
of Brazilian leather is its quality
and affordable price. It is
commonly used to make belts
and shoes. High quality belts and
shoes for police officers also
require high grade patentleather.
Huaheng also has other types of
leathers such as good standard
aniline leather that can be used
to make bags and shoes.

The store also acts as the
middle person to order leathers
from other countries as desired
by the clients. They also are
willing to give information
regarding leather goods and a
search for leather work equipment.

Boonsak’s

M 328-330 Soi Chaokamrop,
Pom Prab district, Pom Prab
Sattru Phai sub-district,
Bangkok 10110

& 02223 3560 / 09 8853 3833

B www.facebook.com/huaheng
leather
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SECOND GENERATION SHOP
OWNER WHO IMPORTS
VEGETABLE TANNED
LEATHER FROM ITALY

Vivat Leather is genuine
leather shop in Suerpa Road
that began business since
1972. The most popular item
at Vivat Leather currently is
vegetable tanned leather that
fits well with growing trend of
handmade products. Vegetable
tanned leather can also be
produced locally by factories
in industrial estate in Samut
Prakan but some are imported.
Prices are varied depending on
aesthetic features, quality, and
origins. Vivat Leather’s iconic
item is imported vegetable
tanned leather from Italy, where
Komsum, the CEO travels
frequently to select products
by himself. Beside vegetable
tanned leather, shop which
opens everyday but Sunday,
also caters numerous types of
leathers. They also have contact
and sales channel through
social media, where they can
give advices about leather
goods and promote their brand.

A 332 Soi Chaokamrop,
Pom Prab district, Pom Prab
Sattru Phai sub-district,
Bangkok 10110

022220992, 08 0288 2226

B www.facebook.com/vivatleather
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THAILAND’S QUALITY
LEATHER RAW MATERIALS
Wattanaporn Panich is one
of the biggest leather suppliers
on Charoenrat Road with the
most variety in Thailand since
1978 when leather industry
was flourishing. The factory,
which was founded by Nattawat
Pornpimonchoke,was not far
from Wattanaporn Panich’s
current location. The business
has expanded to retail
shops in order to showcase
their products.They also started
selling leather raw materials and
received a very good response.
The shop was developed and
added more products and
became current store in 1988.
Today, Winthasit Pornpimon-
choke is in charge of the
business.His store also
imports leathers from abroad
in order to give comprehensive
options for costomers and
make it more convenient
for them. Most of clients are
small and medium producers,
and also individual clients
who love DIY works.
Wattanaporn Panich also has
affiliated shops offering other
products related to leather works
such as bag materials shop,
belt accessories shop, and
synthetic leather shop. All are
under Wattanaporn Group.

A 213 Charoenrat Road,
Klongsan sub-district,
Klongsan district, Bangkok 10600
. 02438 5591, 0 2438 3351,
0 2438 5414
B www.facebook.com/leather
4fashion/(ImUNs ngil)
& www.wattanaporn.com
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EXOTIC LEATHER, ALTERNATIVE RAW
MATERIALS FOR LEATHER LOVERS

Speaking of genuine leather exotic leather
also is in demand beside cow, buffalo, horse, or
lamb leathers. Exotic leather basically is leather
from animals that are not mammal such as snake,
crocodile, water snake, and stingray. Siriporn
Leather is one of exotic leather suppliers and
producers on Charoenrat Road. Siriporn Harn-
chaopong, the second generation in the family,
is taking care of the business at the moment.

Her customers comprise small, medium, and
also large leather goods producers who require
exotic leather for the production of shoes, bags,
jewelry, and clothing accessories.

In addition to stingray leather, her shop also
caters water snake leather, which is popular for
making jewelry box. They also offer crocodile
leather and ostrich leg leather. Siriporn Leather
also acts as Original Equipment Manufacturer
(OEM) for bag, shoes, mobile phone case, and
jewelry.

A 273 Charoenrat Road, Klongsan sub-district,
Klongsan district, Bangkok 10600

& 02437 8558

B www.facebook.com/pg/suUASNS-LaLERS
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The Expansion of
Leather Business from
Small-Medium Enterprise to Large

Creating leather brand is also one of the youngsters’ dreams. Small
business enterprises with skills, passion, and promising sales channels
have a chance for their brands to flourish as a model of successful SMEs.
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AMAZE QUALITY GUARANTEED BY TRUST

Pomeranian logo is a trade-
mark of Amaze’s leather goods
brand in Chatuchak Market.
The logo signifies brand owner,
Nuttha Hengtrakul’s love in her
pet and also guarantee quality
of products from her passion.
“Amaze” also reflects how their
products amaze customers
at first encounter. Nuttha has
ventured in different businesses
before decided to settle and
learn about leather goods
business which works well with
her dressmaking expertise and
her fascination in decorative

18

crafts. Her working standard is
that every piece of work has to
be flawless in every detail from
high grade materials selection,
excellent artistry, and high
quality zippers and threads.
Regular customers are
happy with Amaze's impressive
service of lifetime repair works
for every item. This does not
only satisfy customers but also
gains trust from them. They
can be confident that the item
they purchased is worth every
baht they spent. For almost a
decade, Amaze is well-known

among vendors in Chatuchak.
The brand positions themselves
as medium size business that
produces leather goods for
retail and also be Original
Equipment Manufacturer
(OEM), which business partners
have entrusted them for quality
and great determination.

A Amaze, Chatuchak Market,
MRT Underground, Exit 2 of
Kampangphet 2

L 081812 1994

1 noinew1319@gmail.comw
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NERB HANDCRAFTED HANDMADE DESIGN FOR ALL LIFESTYLES

Starting from a search for
perfect leather mobile phone
case Narathip Kanmasi and
Teerasilp Bunboon embarked
on an adventure to scout for
leathers and other materials
to do it themselves. They
learnt from online sources and
developed their own products.
First group of customers are
friends who like leather works
and it later stretched to other
customers who share similar
interests. The pair quitted their
full-time job once discovered
passion and saw an opportunity
in leather goods business.
They found Nerb Handcrafted

20

in 2012. With unique design
and meticulous handwork,
their leather mobile phone
case became the first item that
was a big hit. They carefully
choose perfect leather, use
special sewing techniques that
they had been trained, and
skillfully sew each case with
neatness. These are all unique
selling points of their brand.
First item had led to more
and more product from
handmade leather knick-knack,
key chain,wallet,namecard
case,document folder, to tote
bag.Nerb has both regular
and new customers who

love their concepts and
their works because their
products correspond well
with lifestyle in Asian culture.
Nerb also gives significance
to quality materials, especially
vegetable tanned leather
that they attentively chose.
Beside readymade products,
the brand also caters to
customer’s unique needs for
custom-made items. They also
continue to embrace new ideas
and create handwork that is one
of a kind.

www.facebook.com/nerb.handcraft
® nerbhandcrafted



HSHS1AoNISas1Jyand
dndoainsadnddlnaniuinass=aulan

ﬂizmmﬁud’@iﬁ@Lﬂ?@auﬁaﬁqiaﬂiyﬁwﬁuﬁwmﬁ
1NN 4 wauduunsiel geiaeseaiadunils
UszinnAuAananngaaeauususugng 41tinnislsyyansannanu
wzting maﬂmuammmum VU waslug memﬂmmmm
HusuAalziiadayarildluszazanidngas nenAmAT T UG
fwLﬂuuuﬂmﬂmmmmLLmumm\‘ij fagnnsinlle ldlsde LAzl
filsznaunislnednusunilaiiauusudresauauaNsty
ltiuaguwnntanldatteiiaulalaiuiig

A

Adding Value with Luxury
Thai Leather Goods Brands in

the International Arena

The value of leather industry around the world is estimated at
456 billion baht annually. Leather goods make the most sales for luxury
brands. Christie’s Auction House has recommended that leather
handbags from brand like Hermes are considered collectable items and
their values are increasing through time. Therefore, it is a goal for leather
producers to create high-end leather goods. A group of
Thai entrepreneurs are striving to develop their brands to have
a stand in world arena.
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THAI EXOTIC LEATHER BRAND
WITH INTERNATIONAL STANDARD

S'uvimol is a successful Thai brand
for exotic leather, which has developed
their products from one generation
to another. As high quality crocodile
leather bags producer with luxurious
design, S'uvimol is the answer for those
who love neatness and being different.
Patcharapimol Youngprapakorn, the
heir of crocodile breeding farm owner,
whose farm has been bred crocodiles
for their leather and meat export.
Patcharapimol applied her love in
fashion and advance the design of
crocodile leather bags, including
accessories like wallet, coin purses,
and mobile phone case under brand,
S’uvimol, derived from her mother’s
name. The brand determines to create
premium grade crocodile leather
products that are unique and durable
with decade long lifespan. Fine cutting
and superb design make their products

meet international standard, similar to world
class luxurious brands. Their main market is
international with customers from countries
like China, Japan, and Singapore, which
also led to its recognition locally. Their
customer base now also expands to the
Middle East. In addition, S'uvimol employs
other exotic materials for their products
and also branches out to sub-brands like
S’uvimol Baby and S’uvimol Homme.

f Suvimol Shop (2nd Floor at The Emporium
Department Store, 2nd Floor Zen Department
Store, 2nd Floor Central Chidlom Department
Store, and M Floor Siam Paragon Shopping
Complex).

023922011

& www.suvimolbkk.com

B www.facebook.com/suvimolbangkok

© SUVIMOLBKK
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DESIGNED LEATHER GOODS

Nasha Mekraksavanich, former
interior design student from Silapakorn
University, who pursued her dream
of fashion in Milan and almost
made it to Accessories Designer
for one of the world acclaimed
brands. With final obstacle, Nasha
had to return to Thailand, where she
created leather bags and accessories
brand under her own name. Nasha
focuses on international clients. She first
showcased her works at Paris Fashion
Week in 2012 to introduce her brand to
international buyers. She also received
top award for Vogue Who's Next 2014
from Vogue Thailand. Nasha's key
concept is a design work that involves
geometric shapes, a combination of
architectural and artistic approaches,
and mixture of diverse materials such
as exotic leather, Italian cow leather,
and baby lamb leather, together with

| |

appealing metals and stones. These will

transformed Nasha’s bags to remarkable
items that have distinctive character. One
of the brand’s highlights is how they pay
great attention to small details. With unique
identity, her products are sold in more
than 20 countries, in fashion capitals like
New York, London, Paris, and Florence. Her
bags also are popular among international
celebrities and fashion icons.

& www.nasha-accessories.com

B  www.facebook.com/Nasha Laboratoire
(] nasha_official
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SAKON NAKHON

INDIGO CRAFTS,
THE ART AND CULTURE

e
Ll )

HISTORY OF
SAKON NAKHON INDIGO

Indigofera is native plant in Northeastern
of Thailand, which grows in the field. Locals
know how to extract natural dye from this plant
that has unique identity in each community in
Sakon Nakhon.

Humans know how to use it as natural dye
since thousands years ago. Nowadays, with
more concerns on environment and pollution
people begin to look back at traditional values.
They have realized that artificial dyes contain
chemicals and metals. Therefore, people have
been giving more attention to natural dyes
nowadays. Local wisdoms are revisited and
developed into community business.

HOW TO MAKE INDIGO FABRIC
Starting with growing indigofera, natural dye
of indigo color actually came from its branches
and leaves. Braches and leaves are torn apart
into small pieces and sunk in water for 12 hours
at the first round and leaves have to be flipped
and continued to sink in water for 12 hours
more. Later, these soaked pieces of branches
and leaves will be taken out and leave only
water part. Adding calcium hydroxide into indigo
water with the formula of 20 grams of calcium

hydroxide per 1 liter of indigo water and continue
stirring until there is no bubble. Leave it overnight
and check again the next morning. If the water
turns green it means that there is less calcium
hydroxide. There are a lot more details to this
such as how to select mixing pot and how to
prepare ashes.

As part of the process the fabric needs to
be lifted up from the water from time to time to
let the fabric and indigo expose to air and start
oxidation process that changes indigo water be
blue and absorbed into the fabric. Therefore, it
is very important to clean the cotton and soak it
with water in a steady manner.

It is local know-how, which discovers that
cold water dye will create better outcome.
Consequently, they usually use clay pot, which
releasing heat easier. Repeating the process is
a way to achieve darker color.

There are much more details to this. Application
KRAM is ready for download for those who are
keen to learn more. The application was created
by Sakon Nakhon province.
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Pioneers

The pioneering indigo producers in Sakon Nakhon whose works
are well recognized for the art and skills. The products in this category
nowadays have become collectible items with higher price.
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INAKHON TUMTAO
AGRICULTURAL &
HOUSEWIVES GROUP &=
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A MIXTURE OF KNOW-HOW
AND INNOVATION

“Combination of know-how and
innovation” is the definition of indigo
weaving textile by Agricultural
Housewives Group in Nakhon Tumtao
district, defined by “Mae Soom”, Somkid
Promchak, Head of the group. With her
vision and true understanding in what she
is doing, Mae Soom has received honorary
business administration degree from
Kasetsart University. Her efforts also raise
the values of the group’s products from
commodity items to collectible.

They insist to hold on to traditional
knowledge that emphasizes on natural
process. The group came up with a code
of conduct that every group member
has to grow indigofera by themselves in
order to reduce production cost. They
work as a team and all members are
assigned to the tasks that match their
expertises to cover all procedures, from
growing indigofera, weaving, tying threads

to create pattern, dyeing, sales, cost
management, and marketing. This also
enhances community management.

Regarding innovation, the group has
collaborated with Kasetsart University and
other agencies to research on natural dyes
to develop new products like how they use
lotus petals and stems as natural dye to
combine with indigofera to create uniqueness
and add values to their original products.

Nakhon Tumtao Agricultural Housewives
Group focuses on making big pieces of
indigo fabric, with distinctive details that
makes every piece different from each other
and this is the charm of handmade indigo.
They also produce and supply indigo dye
water to others.

A 164 Moo 1 Ban Tumtao, Samakki Pattana
sub-district, Arkart Umnuay district,
Sakon Nakhon 41170

& 08 6241 2544

L somkit004@gmail.com
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BAN KAMKHA INDIGO
WEAVERS GROUP
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TEXTILE CREATION FROM
TRADITIONAL KNOWLEDGE

Pira “Mae Pira” Prasertkantong is the local guru
here. She is the craft instructor for Sacict Project,
that aims to enhance community members’
production capacity, develop handmade textile
through natural process, build career, and
create new income. In 1994, the group was formed
as the community enterprise. Works in textile
production were delegated to each member.
Before gaining supports from various
organizations they were self-reliance with capital
from fundraising.

Unique characteristic of Kamkha fabric,
especially those innovated by Mae Pira, is
hand-printed cotton. It began with traditional soi
raya pattern and transformed into its own style.
Nowadays, there also are indigo dyed t-shirt and
batik. They also produce big roll of indigo fabric
to supply tailors.

Since its inception, the group has intended to
grow their own cottons and involve in all dyeing
process, together with making their own marketing

plan Mae Pira travels to art and crafts fair in
many places. They have always received positive
feedbacks regarding quality and technique to
achieve darker shade of indigo and other natural
techniques like how they incorporate mud and
husks into dyeing process. Darker shades of
indigo have more complicated dyeing process
and therefore is more costly.

M 20 Moo 4 Rai sub-dirtict, Panna Nikom
district, Sakon Nakhon 47130

L 0862310518

B www.facebook.com /5% ﬂi:l,zﬁgf%um
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FUNCTIONAL ART

INDIGO
It has been more than two

decades ago that brand “Maeteeta”

paved the way for indigo fabric
that used to be viewed as
clothing for elders or symbol of
working class. Maeteeta has
transformed this perception
and made indigo fabric well
received as fashionable items
for younger crowd. Maeteeta
brand was formed in 1992 in

Sakon Nakhon, birthplace of

Praphaiphan Daengchai, the

founder who used her mother’s

name, Teeta Chanpenphen, as
brand’s name. The brand was
established with intention to retell
her family’s know-how with
optimism and pride. The key
turning point was in 2004 when

Maeteeta’s products were used

as costume for the casts of

the movie, Troy. Nowadays,

Maeteeta’s items are desired

by textile collectors in both

Thailand and around the world.
The strengths of Maeteeta’s

brand are their eco-friendly

quality and how products clearly

exhibit the art and craft of
indigo dye, from growing
indigofera, weaving of mudmee,
tailoring products into clothing
items, and development of new
weaving techniques like how
they switch cotton thread to allow
dimensional effect. All these
have led to the development
of products by family’s third
generation, Sukajit Daengchai,
who focuses on design to create
fashionable pieces.

A No. 1 Moo 14 Ban Nadee, Na Hua
Bor sub-district, Panna Nikom district,
Sakon Nakhon 47220

; 09 7954 6632

www.facebook.com/Maeteeta
www.maeteeta.net
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Producers

These producers in Sakon Nakhon are the beginning of indigo
industry chain. It is quite impressive that they can combine traditional
values with modernity.
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THE STORY OF US

At Ban Cherng Doi (Na Mong sub-district,
Kut Bak district), Indigo cotton weaving is a
mastery handed down from one generation
to another. It has become main occupation
for female community members, especially
those who are mothers and elders.
It has become a source of income and their
pride to be part of Sakon Nakhon’s iconic
products. Male members are involved
in planting indigofera and making dye.
Besides using it to dye cotton that they
weaved they also offer dyeing service and
sell indigo dye to other producers in other
communities and provinces nearby.

The group’s special product is indigo
cotton with traditional mudmee pattern
that uses tying technique to create various
nature-inspired patterns from their lifestyle
and culture. They also constantly invent
new patterns.

Mae Praree Pimmata is an expert in
mudmee cotton weaving in Ban Cherng Doi.

She is recognized as one of Sakon Nakhon's
natural indigo dye gurus. Alongside her
skills, she also has creativity to create new
patterns such as ngoo loy pattern (using
four threads as part of pattern), tai pattern
(using tying technique before dyeing),
and mak jab pattern (inspired by a type
of aquatic plant commonly found in their
community). Today, members in Ban
Cherng Doi Cotton Community Enterprise
Group is delegated for their own tasks and
Mae Praree is a representative who brings
their indigo products to sell at Pha Kram
Street in the city. The group can also be
visited by appointment.

! 26/1 Cherng Doi, Na Mong sub-district,
Sakon Nakhon 47180

& 09 5809 4759 / 08 9596 2743

8 0895962743
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NATURAL PLEASURE
Ban Oondong — Nong Chai-
yawal is one of Sakon Nakhon'’s
indigo producers who use
natural production process
and also has special styles.
They plant non-chemical indi-

gofera and also use manual
labor to spin cotton threads
and weave them in unique
patterns such as kled tao or
kled lan patterns, The distinctive
character of Oondong people
who derived from Phu Tai
ancestors.They always use
imagination to create new
patterns to challenge weavers
and responds to clients’ needs.

Now this group is led by
Sunee Promkomol, natural
indigo dye expert. Their products
are under management
system that involves quality
control, production, and online
distribution channel.

Since 2013, the group’s
products include big pieces
for fabric with 1 meter width,
scarves, and shawls. With
popularity of indigo products,
community’s income per capita
now is at 5,000 baht per month.
Ban Oondong—Nong Chaiyawal
Indigo Community Enterprise
also gains support from

Biodiversity Based Economy
Development Office (BEDO)
under Ministry of Natural
Resources and Environment to
develop products from nature
and be community model who
applied sustainability concept
into their development.

A 31 Moo 1 Ban Oondong, Na Nai
sub-district, Panna Nikom
district, Sakon Nakhon 47130

L. 08 0765 3937 / 09 8652 8163

B www.facebook.com/AduUna
FurUNafdanAsINLg
auas-uuadlaanad-nyd-1-
LAUAY
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Indigo Fashion Brands

Sakon Nakhon is well-known for its ready to wear clothing business.
Therefore, there are a lot of business owners and personnel with excellent
skills in design and tailoring. With great support from agencies that work
towards development of indigo industry, Sakon Nakhon has managed
to integrate values of the new and old cultures. Traditional indigo fabric
has been transformed to fit the needs of new generation and allows
new business opportunity to develop. These have led to the boom
of indigo fashion items.
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ENJOYING THE CHARMS OF INDIGO
WITH A FINE CUP OF COFFEE

Come Home Sakon Nakhon is a coffee shop
that also serves food and desserts in an old
two-storey wooden building decorated with local
crafts. The key concept of the place is to be a
living room for people of Sakon Nakhon, where
visitors can enjoy coffee and delicious desserts
while browsing indigo products atthe indigo corner.
This is the intention of shop’s owner, ‘Prasart
Tongsiri’'s family’ whose also is indigo product
collector for more than ten years. His wife decided to
use this area in the shop to exhibit her collectable
items and later became a sales corner. In the
past, products at Come Home Sakon Nakhon
were mainly sourced from Laos, with some from
Sakon Nakhon. She only sold products from her
collection to other indigo collectors. The business
has expanded and became one of the first retail
shops in Sakhon Nakhon that sells indigo items.
Nowadays, there is more variety of products with
various sources in the province such as Panna
Nikom district, Arkart Umnuay distirct, and Pang
Kon district. While supporting local producers the
shop also is an introductory point for visitors to
learn about indigo.

M 1654/4 Ratpattana Soi 5, Ratpattana Road,

Muang district, Sakhon Nakhon 47000

L 081873 7564
B www.facebook.com/AiaN-aNauAS
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COMMUNITY
KNOWLEDGE CENTER

Even those who are not familiar with
indigo will fall in love with this tranquil
building full of story about indigo. It
is not only a shop to browse and buy
indigo items but itis a knowledge center
to learn in-depth information about
indigo as intended by Sakuna Saranan,
founder of Kramsakon, a native of
Sakon Nakhon. With more than a decade
of experience in ready to wear clothing
business and worked in local
occupational development, she has
found a way to promote local handicrafts
and turned it to profitable business
while preserving traditional identity of
indigo fabric.

If Kramsakon is a person it was a
person full with vision who recognized
indigo dye values as a gift from nature.
These qualities are displayed through

creative designed products. Working
process starts from selecting local producers
and develop products together to make
indigo fabric more accessible to younger
clients such as kimono style robe, shoes,
and bedding products.

What differentiates Kramsakon to other
indigo shopsis how the brand gives important
to educating people in both cultural and
scientific aspects of indigo dye. Therefore,
Kramsakon can be seen as linkage between
producers, business owners, designers,
and governmental agencies.

' 212 Moo 2 Ban Panao, Huay Yang
sub-district, Muang district, Sakon Nakhon
47000

& 080582 6655

B www.facebook.com/KhramSkiKramsakon

8 @kramsakon
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LOVE IN KRAM, LOVE IN CLOTHING

Highlights of Kram Hug are
the brand’s meticulousness
and contemporary design,
which differentiate it from other
brands and also appeal to
clients who are working women
and younger generation.
Piyanoot Monkatha, brand’s
founder and designer, and
her husband,Winyu Monkatha,
employ their experience in
clothing business, and develop
clothing items from indigo. They
purchase fabric from weavers
around Sakon Nakhon to use
as materials for their brand. Her
interests in indigo fabric began
from recommendation from
staff at Kasetsart University,

Sakon Nakhon Campus, to
develop products from indigo
cotton. From first day of not
knowing anything about indigo,
she has learnt and found
business opportunity and
indigo has become her love
and passion.

The unconventional idea
thatindigo dye is not necessarily
for old people but it can be worn
by everyone at all age. She
started by using indigo dyed
cotton with smaller threads that
is quite thick to make dresses.
Hand-printed cotton also has
contemporary look and its
thickness also is perfect for
tailoring suits and trousers.

Good patterns and skillful
dressmakers, together with
high quality industrial sewing
machines, have created
impressive works for Kram
Hug. In addition to clothing
items, Kram Hug also has
various products ranging from
household products, bags, and
accessories, with indigo as
central part of all items.

A 445 Ratbamrung Road, Tat
Cherngchum sub-district, Muang
district, Sakon Nakhon 47000
08 1661 9662
www.facebook.com/kramhug/
@aepiyanoot
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MANN CRAFT
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ARTS IN INDIGO

Kram Thong's characters are built by expertise
in contemporary art. The store also gives feeling
of a gallery where artworks are exhibited. Mann
Craft brand also is the key brand of Kram Thong
shop, which is designed by Praj “Mann” Niyomkha,
young designer whose works has been
recognized in international arena. Mann Craft
showcased indigo products at shows in South
Korea and Japan. Eight years ago, Mann learnt
about indigo and started from growing indigofera
to dressmaking with enthusiasm. Nowadays
Mann Craft brand has a farm, eco-friendly dyeing
hall, and weaving hall. The brand also invents
new tie-dye techniques both from indigofera and
other natural materials. Mann Craft's products
also play with colors and freehand paint.

For Kram Thong brand, the products are big
pieces of fabric and clothing items that are made
of vintage pattern fabric mixed with visionary
ideas. Mann’s mother is the key force of the
brand. At present, products by Kram Thong and
Mann Craft comprise various products like home
decoration items. In addition to Kram Thong’s
main store, Kram Thong also has another branch at
Sakon Nakhon Airport and Mann Craft has
another branch at Bon Marché market in
Bangkok.

M 1576 Sookkaem Road, Tat Cherngchum sub-district,
Muang district, Sakon Nakhon 47000

. 042 714 685 (Kram Thong, Sakhon Nakhon)
09 9929 8173 (Mann Craft, Bangkok)

B www.facebook.com/5TUATINNDI-ANAUAST
www.facebook.com/Mann-craft-shop
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KRAMSAKON
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MASCULINE STYLE INDIGO

Sakda is a perfect answer
for indigo products for men.
Clothing items are available at
Sakda for full look from products
like hats, shirts, suits, trousers,
bags, and shoes. All are made
from indigo dye. Interesting
design of the brand came
from creativity of Rachaneekorn
Kanthasith,brand’s founder and
designer. The story began with
personal likeness and tailoring
for own use. After joining indigo
development program by
Kasetsart University,Sakon
Nakhon Campus, She
has started the business.
From simple shirts, her works

advanced to trousers, jackets,
and suits by using indigo dyed
cotton mainly sourced from
producers in Ban Oondong —
Nong Chaiyawal. Products
that look different with different
targeted customers make Sakda
has a lot of regular customers,
both Thais and foreigners. Sakda
currently expands its line to
covers female products and
accessories.

A 73/4 1.T.U Road, Tat Cherngchun sub-district,
Muang district, Sakon Nakhon 47000

. 0819756124

B www.facebook.com/sakda_kramsakon

@malii_09
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i
Liveliness on Indigo Street

Every weekend and public holidays starting from 3 PM the street
in front of Wat Phra That Choeng Chum in old town Sakon Nakhon is
transformed into sharing space for indigo lovers. Vendors and tourists
who are interested in indigo dye are joining from different places.
This street was introduced in 2016 as collaborations between people
from management and development backgrounds, educational institutes
(especially Kasetsart University, Sakon Nakhon Campus). It is agreed
that Sakon Nakhon is in need of a place that acts as the center for both
indigo raw materials and ready made indigo products in order to make it
more accessible to the producers. This is also another distribution
channel for both traditional and young generation producers to meet with
buyers directly. Indigo street took five years to come to live starting with
its drafting ideas and public forum. It took three years to develop this
street into a concept of northeastern style flea market for travelers who are
visiting Sakon Nakhon over the weekend.
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'LANKRAMPHUTAI
SAKON NAKHON

e

THE POWER OF NEW GENERATION

Lankramphutai is initiated by Nantaphong
Timchimplee and Rapaporn Sophab, who value
significance of indigo. From having full time
job and doing business they had converted to
working in a farm and learnt about indigo. They
decided to try every process of indigo dye by
themselves, from growing indigofera, making
dye, setting dyeing pot, designing patterns, and
selling at both textile markets and online platform.
Their products include tie-dyed and weaved
works. Most of their clients are impressed with
their eco-friendly dyeing process and the design
that captures the hearts of youngsters. Nantapong
also is acknowledged as “Young Smart Farmer”
who employs innovation in development of
agricultural products by inventing stirring
machine to stir indigo automatically. This takes
only 15 minutes instead of 60 minutes then it
saves a lot of time. Lankramphutai also has a
classroom for indigo dye workshop. All processes
from growing indigofera, indigo dye making,
setting up pot for natural dye, and pattern design,
are taught here to indigo enthusiasts.

f Ban Oondong, Na Nai sub-district,
Panna Nikom district, Sakon Nakhon 47000
& 099591 6599
B www.facebook.com/lankramphutaisakonNakhon
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THE LADY OF
INDIGO STREET

Titima Boontai always dresses
up with indigo items that she
made by herself. She also walks
around with her collection of
indigo fabric and helps tourists
who would like to dress up free
of charge. She is the street’s
liveliness. Her inspiration is
to make people happy with
indigo items and of course with
her brand, Heaunnangkram.
Titima has started indigo
products business together with
arestaurant. She studied about
indigo from producers in Ban
Arkart Umnuay and other
places. She has discovered
strengths and differences in her
brand. Dressing up also lightens
up the mood and is a good way
to promote her shop and this
famous product of Sakon Nakhon.
What made Heaunnangkram
different than others is how she
mixes modern concepts with
conventional values like how
she puts province’'s name on
a shirt and how she organizes
a one-day family workshop to
learn indigo dye at affordable
cost. This is how she makes
Heaunnangkram stand out from
others.

M 64 Moo 1 Ratbamrung Road,
Tat Cherngchun sub-district,
Muang district, Sakon Nakhon
47000

. 0818712945

B www.facebook.com/tHauug
ATIN-ANAUAT
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ONE OF A KIND
INDIGO DESIGN

At the end of Indigo Street,
there is two-storey wooden
house that has been on this
location for more than 70 years.
Here is a textile shop that
offers both mudmee fabric and
tie-dyed fabric. It was opened
in 2016 by Paisoon Piromraj,
owner and designer, who has
strong passion in indigo since
her childhood. This shop is
not about making profit but it
is her intention to share ideas
aboutindigo. She has designed
indigo dresses and also
sourced indigo clothes from
local producers. Her shop also
does custom-made items from
indigo like work outfits, casual
dress, and evening dress, with
creative twists.
A Indigo Street (In front of

Phra That ChoengChum)
09 3584 4246
B www.facebook.com/Thainiyom.

indigo
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SIMPLY BLUE BEAUTY
Beside readymade products,
big pieces of cotton can also
be obtained from producers.
One of them is cotton clothes
supplier from Ban Cherng Doi
led by Bang-orn Chaitamart,
which does both wholesale
in rolls and retail in pieces.
The highlights are handmade
cotton and also natural dyed,
indigo which differentiates their
products from manufactured
products. Original design can
also be custom-made here.

(1) Indigo Street (In front of Phra
Tat Cherngchum)

08 4799 9214

Coordinated with above phone
number

Q-
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